SmartPhones
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Who is online?

® About 70-75% of all American use the Internet on
at least an infrequent basis. (eMarketing, USC
Annenberg, Pew)

® This is an average of several studies

- 4 & £

b N T y

- X LY o e L e

> o e At € s e
3 T Do e, 4

Lo AR B I (0 Ak g ¥

I [ ]
5 ) A SR e i T e 5 R R o i i RN R T P o NOF AN B0y oy - NIRRT A e > o g e a v LR D ". : vk SR ey - \
Wl e Tt N PPy Wt LS o RN N 4 A LT PRt o Vit S Lo et s il S Y AT b~ SIS L ~ R b T s D WP g &7 y 4 S €. gl T o A i TS FIT 7 8 % ST W A e A &L -’
BRI NS :; FoPy \_ + .,,{oi- T A e e l,-:‘?a‘ ikt 2R i A L, e _'._,, <4 o SO Ligec v 0 s ‘\,, 5 D™ X VA _-! B Gk e -“& o, S £ -3
; R W A S e P o Ll i DL 7 W T ‘5‘ i e S TR P T N b St ) 3 s e e a D s 356 4 ST P :
L 7 Yy ‘.,".‘ \.'T.: o Yz.“f "‘.. Y )“ LG~ -'f.“ LT .',"-‘" S B ":-'.e ‘h." I iy ".".6?:“ } ‘,." Z‘—Z; | oo a"" -." o ' gl 2@t ok ,"" ¢ v~( ¥ _"47'4'7." -“""»2 v MG 3 '.’-..[\ :""_ 3 L ) \,' ‘i' ol N '-’-‘A ¥ 12 o @ Vsl ""..'A-."-'r “ g e ) A R TIR S




Graph

n
o

h
o

NN
o

)
o

V
=
=
Qo
=)
=
S
&
(0
=)
£
©
@
—
[
a

ko
o

-
o

Pew Internet & American Life Project



Online Video

In 2007 44% of regular Internet users say they watch online
videos on at least a weekly basis — up from 24% the
previous year. (Online Publishers Association) Updated:
/6% watch online videos as a part of their Internet
experience. (IBM, eMarketer 2008)
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Mobile Phones

® /8% of all Americans have cell phones. (Pew 2008)

® More than 60% of U.S. Broadband users owned an
Internet-enabled moblle dewce but an here from 5%
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SmartPhone usage growing

® Top selling cell phones of 2008: |) Apple iPhone 3G 2)
Motorola RAZR V3 3) RIM Blackberry Curve 4) LG
Rumor 5) LG enV2 (All but one has a keyboard)
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RIM, Nokia, Google, Microsoft and others
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Marketing

® Mobile marketing budgets expected to grow
150% by 2013 (Telefonica O2)




Right-Now

® June 2007 - 12,300,000 people visit mobile sites on at
least a weekly basis (5.8%)

® June 2008 - 20,700,000 people visit mobile sites on at
least a weekly basis (9.2%)

Slilsne. ComScore/M Metrlcs -.“The m,;mber of U S users

w'o‘ ﬁn,v‘ 1" .."




